
IINNGG DDIIRREECCTT aa ddiivviissiioonn ooff IINNGG BBaannkk ((AAuussttrraalliiaa)) LLiimmiitteedd || AABBNN 2244 000000 889933 229922 || AAFFSSLL aanndd AAuussttrraalliiaann CCrreeddiitt LLiicceennccee 222299882233 

 
 
 
 

From virtual reality pain relief to sustainable 
swimwear - ING Dreamstarter crowdfunding is live 
 
8 May 2017: ING’s Dreamstarter crowdfunding platform is live with the six new social enterprise projects 
raising funds for a variety of social impact projects, from swimwear made from fabric developed from 
discarded plastic to virtual reality supporting pain relief. 
 
The six campaigns are crowdfunding until 31 May and collectively are hoping to raise $135,000 to launch 
or scale their businesses.  
 
The Dreamstarter projects include: 
 
• Two Good Care - Two Good Care Packs of body wash, body lotion, shampoo and conditioner. For each 

Care Pack sold, another pack will be donated to a woman living in a safe house escaping domestic 
violence.  Support their crowdfunding campaign to take the Two Good Care brand national. 

 
• Seljak Brand - beautiful recycled merino wool blankets manufactured out of factory floor offcuts at 

Australia’s oldest wool mill. Support their crowdfunding campaign to develop a new closed loop 
product that also uses waste as a resource. 

 
• Ocean Zen - Ocean Zen uses discarded plastic bottles and fishing nets littering the ocean to create 

the fabric used to make their high quality bikinis. Support their crowdfunding campaign to take Ocean 
Zen global. 

 
• Go2Cup - Go2Cup places collection bins at events and coffee shops so reusable cups can be used like 

a single use cup and then be collected, washed and reused. Support their crowdfunding campaign to 
help Go2Cup scale their impact. 

 
• Mindful Wealth Movement - the Mindful Wealth Movement empowers women to build a relationship 

with money that enables them to create financial wellbeing for themselves, their families and 
communities. Support their crowdfunding campaign and help more women build their financial 
capability.  

 
• Virtual Mindfulness - Virtual Mindfulness will trial the use of Virtual Reality technology to deliver a 

course on mindfulness techniques to relieve pain and associated stresses for the physically disabled.  
Support their crowdfunding campaign to meet the capital costs for equipment and infrastructure 
required for the trial. 

 
Visit ING Dreamstarter for more information about the projects and to find out how you can make a 
difference. 
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https://www.campaigns.ingdirect.com.au/Dreamstarter/Projects/TwoGoodCare
https://www.campaigns.ingdirect.com.au/Dreamstarter/Projects/Seljakbrand
https://www.campaigns.ingdirect.com.au/Dreamstarter/Projects/Oceanzen
https://www.campaigns.ingdirect.com.au/Dreamstarter/Projects/Go2cup
https://www.campaigns.ingdirect.com.au/Dreamstarter/Projects/Mindfulwealth
https://www.campaigns.ingdirect.com.au/Dreamstarter/Projects/Virtualmindfulness
https://www.campaigns.ingdirect.com.au/Dreamstarter
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Media contact 
Kristen Costandi - PR Manager, ING 
M: +61 413 317 225 
E: kristen.costandi@ingdirect.com.au 
 
About Dreamstarter crowdfunding 
The ING Dreamstarter community provides knowledge, support and funding to help a wide range of social 
projects to affect real change in the communities we live in.  The ING Dreamstarter crowdfunding 
platform is run in collaboration with StartSomeGood and supports social projects to get off the ground or 
build scale 
 

 

 

 

 
 
Alongside the crowdfunding program, ING Dreamstarter provides grants for growth, to boost and grow 
projects when they're up and running, and bursaries, to help the next generation of social entrepreneurs 
build their capacity and turn their big ideas into fully-fledged community projects. 
 
About ING  
ING changed the way Australians bank 18 years ago by launching the country’s first high interest, fee 
free online savings account. Since then, we’ve brought this low fee value to home loans, transactional 
banking and superannuation. 
 
With over 1.6 million customers – and $34 billion in savings and $40 billion in mortgages – ING DIRECT has 
the highest Net Promoter Score of any bank. 
 
Australia’s most recommended bank. 
Source: Nielsen Consumer & Media View Mar ‘16 – Aug ‘16 (n=10,597) when compared by customers of 14 
other banks operating in Australia. 
 

Each social project will set a tipping point they need to raise for 
their project via crowdfunding. 

For selected projects, ING will pledge up to 50% of the tipping point 
to help build momentum and reach the target. 

Projects will then need to use their own networks to crowdfund the 
remaining 50% of pledges, with the help of ING’s promotional 
support. 

Once the project successfully meets its tipping point, all pledges are 
then turned into real donations – giving the project the funds it 
needs to get off the ground. 
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